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Scope of the Problem in Arkansas

•4,900 adults die each year from their own 
smoking

•540 nonsmoking adults die from exposure to 
secondhand smokesecondhand smoke

•27% of adults currently smoke.

•18.2% of youth currently smoke.



Tobacco Industry Spend

• U.S. annual marketing spend  - $12.8 billion

• Estimated portion spent in Arkansas -
$155.7 million.

• TPCP Media Budget – FY13 – 1.3 million

• Outspent over 120 times.



Tobacco Control Media & Health 

Communications

�One of the CDC’s Best Practice intervention 
areas.

�Supports all TPCP goals:�Supports all TPCP goals:
• Preventing the initiation of tobacco use among youth and 

young adults
• Promoting quitting among adults and youth
• Eliminating exposure to secondhand smoke
• Identifying and eliminating tobacco-related disparities 

among population groups



Media and Health Communications

�Paid Media

�Earned or “Free” Media

�Grassroots Programs



Paid Media

�Arkansas Tobacco Quitline

�Let’s Clear the Air Arkansas�Let’s Clear the Air Arkansas

�No Smoking with Kids in Cars 

�Big Tobacco Is Not Your Friend



Promoting the Quitline



Clear the Air Campaign



Earned or “Free” Media

�Press Releases

�Media Interviews�Media Interviews

�Letters to the Editor

�Press Conferences





Grassroots Programs

�Essay Contest

�Coloring Contest

�Film Festival�Film Festival

�SOS Project Prevent

�Banners in Schools Program



Grassroots Programs



Electronic Communications

�Electronic blasts

�E-newsletters�E-newsletters

�Facebook fan page

�Website





Support for Coalitions
�Review of all communications

�Sample Templates: Press releases, Letters to 
the Editor

�Research and Editing

�Customizing Materials

�Media placement, Public Relations.



Sub-grantee Requirements
�Community grantees will be required to spend 
at least 5% on media.

�Youth-focused grantees will be required to 
spend 3% on media

�Prior approval of all media by the TPCP.

�Prior approval of all collateral materials

�Tracking of all media efforts



For More Information

www.stampoutsmoking.com

www.facebook.com/stampoutsmoking

www.sosprojectprevent.comwww.sosprojectprevent.com

www.facebook.com/sosprojectprevent

http://www.healthy.arkansas.gov



Data Sources

1. 4,900 adults die each year from their own smoking: Campaign for Tobacco 
Free Kids

2. 540 nonsmoking adults die from exposure to secondhand smoke: TPCP 
estimate.

3. 27% of adults currently smoke: 2011 BRFSS
4. 18.2% of youth currently smoke: 2011 YRBSS
5. U.S. annual marketing spend  - $12.8 billion – Campaign for Tobacco Free 

KidsKids
6. Estimated portion spent in Arkansas - $155.7 million.  Campaign for 

Tobacco Free Kids
7. TPCP Media Budget – FY13 – 1.3 million – TPCP Budget
8. Tobacco Control Interventions: Centers for Disease Control and 

Prevention


